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Fully
connected
means

fully rented.

It’s time to set yourself apart from the competition

with the region’s best internet and TV. Midco® delivers
solutions customized to your property, whether you
manage apartments, dormitories, senior living or
anything in between.
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Business Banking
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At INTRUST Bank, we're in the business of building relationships.
We start by listening and observing to understand your unique
objectives. From there, our experienced commercial banking
experts assemble custom, tailored solutions that fit your specific
needs and help you reach your business goals. It’s with this tactful
approach that we create long-lasting relationships — each built
securely on trust and success. intrustbank.com
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Blue Cross and Blue Shield of Kansas

Standing strong
against the rising
cost of health care

At Blue Cross and Blue Shield of Kansas (BCBSKS), one
of the top questions we receive from business leaders is:
why is health insurance so expensive? The short answer
is that health insurance is expensive because health care
is expensive, but there’s more to the story.

BCBSKS is the state's largest and only not-for-profit health
plan. We do not have shareholders to answer to. But even
when we take profit out of the picture, health insurance
costs continue to rise. Why?

The simple answer is: health insurance premiums
reflect the cost of health care.

The cost of health care remains a top issue of concern
for Kansas residents — second only to inflation, according
to a 2025 survey commissioned by BCBSKS. Forty-one
percent said hospital bills have increased a lot in the

last few years. Residents report seeing hospital bills rise
faster than insurance premiums and copays. Even more
troubling, half of the Kansans in the survey said that
because of the cost of care, they delayed seeing a doctor
or going to a hospital.

What Kansans are telling us reflects reality: prices for
health care have increased dramatically in recent years.
In 2025, the most expensive prescription drug on the
market is priced at $4,250,000. That is more than twice
the price of the most expensive drug only five years ago.

For many employers, having even one high-cost drug in
the group’s health care utilization can cause premiums

to rise, because health plans have to set premiums at

an amount that will cover the cost of care. That is why
BCBSKS, through our partnership with Prime Therapeutics,
closely monitors our groups’ drug spending with an eye
toward identifying opportunities to deliver the same
medications at lower cost.

While prescription drug costs continue to rise, the overall
cost of health care services also tends to increase
annually. Although some price growth is expected due to
inflation and operational expenses, in certain cases, the
cost of services grows disproportionately compared to
the actual cost of delivering care. This disconnect can be
challenging for everyone to navigate.

BCBSKS believes providers should be paid fairly, but not

at excessive rates. We take our stewardship of premium

dollars seriously, balancing our network providers’ needs
with our members’ expectation that their money will not

be wasted.



How BCBSKS is helping

Those of us who work in health care have a responsibility
to do what we can to reduce spending. Here's what
BCBSKS is doing to lower health care costs:

* Partnering with providers. We are working side by
side with hospitals and physicians on contracts that
reward high-quality, efficient care. By focusing on
value instead of volume, we can reduce unnecessary
costs and improve outcomes for patients.

And we're pushing back when providers demand
unsustainable increases.

* Tackling drug prices. Prescription drugs are one
of the fastest-growing parts of health spending.
We're expanding access to generics and biosimilars,
which provide the same treatment at a fraction of
the cost. We've also joined with other Blue Plans to
launch CivicaRx, a nonprofit pharmaceutical company
that manufactures lower-cost versions of high-priced
generic and specialty drugs.

* Remaining not-for-profit. Unlike for-profit insurers,
we're not here to maximize shareholder return.
Every dollar we bring in is reinvested back into our
members and communities. Our sole focus is serving
Kansans — making coverage more affordable and
care more accessible.

What employers can do

Rising health care costs are likely alarming for employers.

You want your employees to be healthy and at the top
of their game, but you also need to manage the cost of
employee health benefits. Below are some of the steps
you can take to help keep your employees healthy, and
keep premiums affordable:

* Stay informed of government policies that impact
how much you and your employees pay for health
care. Each year, bills are introduced in the Kansas
statehouse that would increase premiums if they
became law. BCBSKS supports policies that make
health care more affordable because we know that
ultimately, health care costs are borne by Kansans
and their employers.

If you want to be sure elected officials hear your
concerns about rising health care costs, consider
joining advocacy groups like Kansas Employers for
Affordable Healthcare (KEAH), or work with your
professional association to find out how to make your
voice heard.

* Encourage preventive screenings and routine doctor’s
visits as well as urgent care visits when appropriate.

* Encourage telehealth options for those in rural areas
or busy schedules, which are available 24/7.

» Offer flu vaccine clinics in your office.

* Encourage physical activity. Regular breaks and
even group exercise sessions are a great way to
accomplish this.

* Consider offering fitness incentives. BCBSKS
offers the Strive program to provide wellness and
fitness-related challenges.

* Speak with your health plan provider to see what
services they offer to assist your employees.
BCBSKS, for example, has a Wellness Team that
can work with employers to help in the creation of a
worksite wellness program.

* Check your health plan to see what types of case
management options are available. BCBSKS offers a
team of registered nurses to help members manage
symptoms and diseases such as asthma, diabetes,
COPD, high cholesterol and high blood pressure.

» Offer educational opportunities for your employees
to learn how their health plan benefits can protect
their health and finances. BCBSKS offers services
like SmartShopper®, as well as supplemental cancer
and hospital plans, all of which can help cover
out-of-pocket expenses.

Making a commitment

It will take everyone working together to ensure Kansans
are getting the services they need and the health care
they deserve. BCBSKS is committed to working with
others in health care to reduce spending while delivering
exceptional value to members.

Blue Cross and Blue Shield of Kansas is an independent licensee of the Blue Cross Blue Shield Association. BLUE CROSS®, BLUE SHIELD® and the Cross and Shield symbaols are registered service marks of the Blue Cross Blue Shield Association,

an association of independent Blue Cross and Blue Shield Plans. Blue Cross and Blue Shield of Kansas serves all Kansas counties except Johnson and Wyandotte. Prime Therapeutics LLC is an independent company that provides pharmacy
benefit management services. Blue Cross and Blue Shield of Kansas, as well as several other independent Blue Cross and Blue Shield Plans, has an ownership interest in Prime Therapeutics



With travel insurance,

GO far. you're covered.
Worry less. e

Adventure without anxiety.

Hospital, doctor and
prescription coverage
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Emergency
medical evacuation
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24/7 global support
in 180+ countries
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English-speaking,
western-trained doctors
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Anindependent licensee of the
Blue Cross Blue Shield Association.

Learn more at bchsks.com/travel
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LETTER FROM THE PUBLISHERS

Art has always been part of Lawrence’s identity, shaping how the community sees itself
and how others experience our city. From the murals and installations scattered throughout
Lawrence to the live performances, galleries, festivals, and creative expressions woven through
neighborhoods, art enhances Lawrence in ways that go far beyond decoration. It strengthens our
sense of place, deepens our shared story, and elevates the everyday environment into something
more vibrant, welcoming, and human.

Aesthetically, public art transforms the familiar into the memorable. A blank wall becomes
a landmark. A crosswalk becomes an invitation to pause. Sculptures, installations, and creative
streetscapes give Lawrence a visual identity that reflects the city’s spirit - curious, bold, inclusive,
and rooted in history while always pushing forward. These touches not only beautify our surround-
ings but also help define the emotional tone. They signal that Lawrence values creativity, that we
celebrate imagination, and that we're committed to fostering an environment where art is not an
afterthought but a central part of public life.

Art also strengthens community connection. Shared creative spaces give residents opportuni-
ties to gather, learn, and participate. From Final Fridays to Busker Festival, from storefront displays
to student exhibitions, art invites people to engage with one another and with the city itself. It cre-
ates belonging and gives voice to diverse perspectives; an especially powerful asset in a place like
Lawrence, where creativity is both a cultural hallmark and a unifying community thread.

Economically, the impact is just as important. Art draws people, visitors, students, entre-
preneurs, and families who want to live in an energetic and expressive environment. Cre-
ative districts and cultural events increase foot traffic to local businesses, boost the economy, and
grow tourism. Arts-focused investments often spark new development, transforming neglected
spaces into attractions. Lawrence’s creative economy, including artists, makers, performers, gal-
leries, venues, and festivals, supports jobs, generates revenue, and plays a significant role in the
city’s economic resilience.

Moreover, art helps differentiate Lawrence in a competitive regional marketplace. Com-
munities that embed arts and culture into their identity consistently see higher levels of economic
activity, stronger downtown vitality, and increased community pride. For Lawrence, continuing to
invest in public art, cultural spaces, and creative placemaking is not just a quality-of-life endeavor;
it is an economic strategy that fuels growth, amplifies our distinctiveness, and ensures the city
remains a compelling place to live, work, and visit.

Art makes Lawrence look like Lawrence. Just as importantly, it helps Lawrence thrive.

Please note that all our advertisers have a stake in the local economy. Try to shop locally and resist
the temptation to order online. If you find something online, see if one of our local businesses has it.

When we Shop Local - Shop Baldwin, Eudora, Lecompton, and Lawrence (and use Local Ser-
vices) - we are supporting those businesses, giving back to our community, and building

a future together.
Steven Hertzog é y
Chief Photographer/Publisher

Ann Frame Hertzog
Editor-in-Chief/Publisher

www.LawrenceBusinessMagazine.com
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Doctors who truly know you.

Our board-certified primary care doctors not only know their
patients, they know the whole family. From babies to seniors "" LMH Health
and everyone in between. It’s what you can expect from your Prlmary Care
community healthcare system. Doctors who are here with you.
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