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‘ ‘en today, people will come up to me an_(Ls_a)’/, |

_‘You don’t know me but I really feel like I know you

- And that is about the biggest compliment ﬁ) ou
possiblyreceive — to have someone feellike the
y because they listened to you on| the radio"
“Bob doesn’t give you the score enough,” says Linda, a twinkle in
- : her eye.
- P L)
- 5 - : : And so it goes for the venerable broadcaster, the man entrusted
F - with providing fans with a words-eye view courtside at a basketball
a 'k . ‘ ' - arena or serving as their pragmatic beacon of hope from a football
2 e : stadium press box

i - . ' » \ #‘l p o2 SR ) Davis is in his 30th year calling the play-by-play for Kansas football

.- ; and basketball, and 46th season overall i
. ' ‘ \ ‘ : ‘ broadcasting. He serves as host of the weekly radio call-in program
2.8 . ' ‘ HawkTalk, which features the Jayhawk football and basketball

coaches. He retired last year as a Kansas City Royals announcer

. q I. \ : v .
‘ “ e . ‘ after 16 seasons behind the mike.

Born in Iola, Kansas, Davis the native son followed a blue-collar
path from the grassroots up to the top of his profession as he

] P
sharpened the tools of his trade. In any given year during those
I b early days, a listener could tune into the local radio station and hear
' him announce 50 to 60 basketball games a year or call play-by-play

by STEVEN HERTZOG photos by STEVEN HERTZO

for college and high school football games on Friday nights and
Saturday afternoons.

Davis claims he must have done more than a thousand minor

T a’ question .Wh ere the only I'.I ight answer is league baseball games. Throw in American Legion Baseball, plus
your own. emceeing parades and sports banquets, guest speaking at high

. school sports functions and hosting award shows throughout
How oftenshould hall-of-fame radio broadcaster L Hays and every part of western rural Kansas, his voice has become
Bob Davis give the score during a University of ’ synonymous with local sports.

Kansas basketball game?
KU Athletic Director Dr. Sheahon Zenger was only 4 years old

Davis,  whe has been calling the action for ‘ when he first started listening to Davis broadcast college and high
Jayhawk fans for decades, ponders the question : school football games on the radio out in Hays, Kansas. Then when
for a moment before offering his point of yiew. Dr. Zenger played high school football, Davis called his games.
’ : # , .
“You cannot give the score too much,” he says: ) ' “I still have cassette tapes my friends would record of Bob calling
"No broadcaster | know has ever been criticized _ i & those games so my buddies and I could listen to them the next
for doing g . : day while eating donuts,” Dr. Zenger says. “Those are some fond
memories.”
his most arde ; fo ™ " ;
nd h shest ||ghthea rted , o e : “In 8th grade, listening to guys like Jack Buck, Harry Carey and Joe
ontl?rlan ‘ b : : ; Garagiola, I knew I wanted to be a sports announcer,” Davis says.
, - 41




And after graduating from Washburn University with a degree in
History, then trying a year of law school, Davis decided to go for
his passion. He got his first radio gig in Hays for TV/radio station
KAYS. Davis worked a board shift, a three-hour time slot as a disc
jockey, a TV news show and the weather updates. He also ran
camera at 6 p.m., then again at 10 p.m. for the sports program.

“And I did this all for the princely sum of $400 a month,” Davis
says.

It was the summer of 1968 in Hays, Kansas, when Davis got his
break, doing play-by-play for the state American Legion Baseball
tournament. The usual announcer was away for a funeral, so Davis
told the station manager he would like to give it a try. He was
knowledgeable about the sport at that point of his career, but had
never broadcasted a single game. In fact, he was so inexperienced
that the station had to send along another staffer to help him set up
the equipment because, as Davis recalls, “I didn’t even know how to
open up the door to get in”

The station manager was adamant that Davis pronounce the names
correctly, as the station’s owner was a stickler for getting it right. So
before going to call his first game, the owner sat Davis down to go
over the correct pronunciation of some of the more difficult player
names. He reminded Davis, “I will be listening,” to which the smart

aleck know-it-all young Davis replied, “Well, I hope so, it’s your

station” Davis is always quick to point out how lucky he was to
break into sports broadcasting at a place like that where there were
SO many opportunities.

In those early years it was a family affair, as Linda was his statistician
and spotter. She was a sports fan, so when they first started dating,
it was a way for her to attend sporting events. But then it turned
into a team effort.

“He asked me if I had ever spotted tackles,” Linda recalls, “I said no
but I knew I could do it so I went with him and told him who made
the tackle. And as the other statisticians were on the other side of
the stadium, I became his statistician too.”

David Lawrence, a former KU all-Big 8 lineman, has een working
with Davis for 20 years as an analyst and admits he has learned
plenty about sports broadcasting from his veteran coworker.
Lawrence reminds us that Davis was a well-respected announcer
and journalist who, as he worked the smaller venues, honed his
craft covering sporting events that young, aspiring announcers
may scoff at today.

“I think now some young people think they are above doing that
kind of stuff. He did the blue-color route to work his way up here,”
Lawrence says. “Davis did it the hard way, but it also made him
great.”
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ng, youcan study it, read a

book about it, you can have guys lecture to you about how to do

it, but you’ve just got to do it,” Davis says. “I learned a lot about
not only the broadcasting business, but business in general. The
idea is to make a profit and serve your audience.”

Jason Booker, Executive Director of the Jayhawk Sports Network,
believes Davis brings an illustrious history and knowledge of
broadcasting to the network. His understanding of advertising
and experience in knowing what the network is doing from
day to day to bring in sponsorship revenue and working with
their partners is invaluable. Booker says Davis is willing to do
anything for the network or university.

“Bob-comes and speaks at our partner symposiums, and he
understands the bigger picture of not just being a broadcaster,
but being someone who is a representative of our university and
the entire network, which includes helping us market our brand
through our corporate sponsorships,” Booker says.

Dr. Zenger says Davis is a significant part of the athletic
program’s brand.

“When you hear Bob’s voice, you know it’s KU,” Dr. Zenger says.
“You don’t even have to introduce who he is. That’s just the voice
that carries everything KU athletics.”

The IMG/Jayhawk Sports Network receives many requests from
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sponsors and partners for Davis to read their on-air ads
and promos. The network manages 32 stations across
the state and gives its partners like Pizza Hut, the Kansas
State Lottery and Delta Dental a chance to reach into local
communities. In fact, sports programming is one of the
only events people still consume live, allowing for a direct
dialog between the network’s partners and fans.

“Certainly when we have conversations with partners,”
Booker adds, “they want to figure out a unique way to
tie their brand closer to us, and what’s better than using
Bob Davis, Bill Self, Glen Gurley, Dave Lawrence or Chris
Piper to help promote that business.”

It is clear to Davis’ listeners that his passion for doing play-
by-play has never waned. “As the play-by-play guy,” Davis
says, “your job is to grind away at the basics, what is the
score, where are we in the ballgame, who's ahead, where
is the ball, and it is continuous bookkeeping. That is the
challenge and the fun”

“Theater of the mind” is what Linda Davis says her
husband calls it. And if that were true, then Davis can be
considered the Shakespeare of college basketball radio.

And radio is different than TV. Piper, who had worked a
lot of TV before doing radio with Davis, points out one
major difference: “On TV, you can go off and talk about
something else while the game continues to be lousy. But if
it’s a lousy game and you're calling it for a radio audience,
you still have to talk about it

3.

“I just love radio,” Davis says. “We have so many means
of communication now, but what could be better than
a human voice. Radio is one-on-one communication.
You’re sitting with a guy in his car driving along, or the

guy that has a radio in his shower — now how intimate
is that?”

Gurley is in his second year with Davis covering KU
basketball. It is his first radio gig after doing TV for the
Jayhawk Sports Network for 12 years.

“I wasn't a radio guy and until I took this job,” Gurley says.
“I didn’t understand how many people really enjoyed the
radio over the television guys. You hear the word ‘legend’ a
lot, and we have been fortunate to have Max Faulkenstein
for 60 years and now Bob for 30. It’s fun to be able to go
around to all these cities with Bob and see just how many
people he knows and how respected he is”

Many a local announcer with the cache Davis has would
want to move over to a national network. But Davis says
he never really wanted to do network broadcasting. Doing

I
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network requires the announcers to be impartial, and he
says he always cared about who won.

He loves the relationship he has with his audience, but he
also appreciates the relationships he develops by following
a team year in and year out, building empathy for the
players, traveling with them on the road and watching
them grow under the guidance of potential future hall-of-
fame coaches like Self, Roy Williams and Larry Brown. To
Davis, this is one of the many aspects of the job that makes
college broadcasting so rewarding.

“Its such a fun deal to follow a team and build a
relationship with your audience,” Davis says. “You have to
be an objective observer of the game, that’s true, but it’s
OK to want KU to win because most of our audience does

»

too.

When the basketball and football teams go on the road,
so do Davis and the rest of the Jayhawk Sports Network
team. Coach Self considers Davis an integral part of the
Jayhawk basketball squad. “He travels with us and he eats
with us, although that’s because all the meals are free,” Self
says, with a grin. “Our players look to Bob and our radio
team as being a part of our official travel party, just like
our trainers and our associate athletic directors. Bob is the
equivalent of all those guys”

Faulkenstein, a retired hall-of-fame announcer, theorizes
that what makes a great announcer is enthusiasm,
accuracy and a knack for getting listeners to feel they are
experiencing the emotions and thrills as though they are
actually at the game. Davis says there are as many ways to
be a good announcer as there are announcers. He has seen
guys who are biased or down the middle, excitable, almost
dull and, in every one of those types, he has seen someone
go on to become successful.

“The big thing is to be who you are,” Davis says. “Don’t
try to imitate (long-time Los Angeles Dodgers radio
announcer) Vin Scully or someone you think is great,
because that is not you.”

Davis landed the job at KU in 1984. He had filled in for
both Tom Hedrick and Faulkenstein, a few times driving
all the way in from Hays to cover those games — again,
putting in the hard work to get his next break.

When Faulkenstein was first paired with Davis, he admits
he was a little apprehensive about this new partnership.
Davis was brought in to do play-by play and Faulkenstein
was asked to transition from play-by-play guy, which he
had been for 37 years, into the role of color analyst.

“Bob made the whole thing so easy, and he was such a fun guy to work
with and he had a great sense of humor,” Faulkenstein says. “He was very
generous and kind to me so we started off on a good note, and that never
changed all those years we were together””

Davis reflects on his pairing with Faulkenstein, saying the key to a
successful partnership is the desire to see your partner to succeed. And
with that mindset, the broadcast will thrive. And thrive Faulkenstein and
Davis did, becoming the most memorable sports broadcasting duo in KU
history.

“They were, without question, the most respected broadcast team in our
conference,” Lawrence recalls. “When they walked into a press box, the
opposing tean’s athletic directors and sports information people would all
come right up to those two. Max and Bob commanded everyone’s respect”

Walking the broadcaster’s razor’s edge of impartiality can be a tricky avenue

for any seasoned reporter. So how does one be a pro-Kansas announcer yet |

still call a game objectively?

Another broadcaster with arguably some biased observations on Davis’

ability to straddle that fence is Steven Davis, Bob’s son and an accomplished |
announcer himself, with six seasons calling men’s basketball for the &

University of Missouri-KC, minor league baseball the past nine seasons
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and, starting this spring, KU baseball.

“Bob is just another fan, but he’s a fan with the mike, calling the
game,” says the younger Davis. “Some people, especially fans of the
other team, may not like it. They call it being a ‘homer; but that is
what makes Bob great. His passion comes through, which I think is
the most endearing quality about him. He’s a Jayhawk.”

Jayhawk Sports Network producer Bob Newton calls Davis a
master of his craft, explaining that Davis paints pictures with words
yet doesn’t go into excruciating detail that will go over the head of
the casual fan.

“He is enthusiastic about our teams,” Newton says. “We are the
Jayhawk Network, but he never calls us ‘we. Instead, he says, “That
was a real turn of events if you are a Kansas fan’ He refers to them
as the Jayhawks, not ‘us.”

Davis has been honored 13 times as Kansas Sportscaster of the
Year. He is a two-time winner of the Oscar Stauffer Award for
excellence in high school sports reporting, and he has received
the Sportscaster of the Year Award from the Kansas High School
Athletic Directors Association.
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The Kansas Association of Broadcasters (KAB) also recognized
him for his contribution to Kansas sports broadcasting, presenting
him with the Hod Humiston Award. And in 2007, in recognition
of his accomplishments and contributions to the profession, Davis
was inducted into the KAB Hall of Fame.

John Morris, the voice of the Baylor University Bears, has been an
admirer of Davis since the inception of the Big 12 Conference in
1994 and calls him a “pro’s pro,” one of the real giants in the sports
broadcasting world.

“Talways try to tune into Bob’s broadcasts on satellite radio whenever
possible because I enjoy listening to his work, and I definitely learn
from him,” Morris says. “Kansas fans have been very fortunate to
have Bob Davis relaying all the highlights of Jayhawk athletics for
so many years.”

“Bob understands voice inflection, the impact of a play, and he
knows how excited to get yet he’s spontaneous and thinks on his
feet,” Lawrence adds. “And he knows his trade. He has great pipes,
he admits he has a ‘radio face, and he certainly has radio pipes. He’s
alegend”

Coach Self calls Davis the consummate pro: “He doesn’t have bad

State University
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days, and he’s always prepared. I wish I did my job as well as he
does his. He’s as good as I have ever been around.”

Davis has been around. Thirty of those years have been here
in Lawrence. His face may not be well known, but his voice
is the sweet sound of one of Lawrence’s and Kansas® finest
commodities — Jayhawk basketball.

There is probably not a car speaker in any vehicle on any road
here, or table radio in someone’s kitchen, that has not sang out
with sweet anticipation and unbridled enthusiasm as Davis
calls a game-winning shot for a KU basketball game.

Davis’ call from the 2008 NCAA Championship game that sent
the contest into overtime: “Three-point lead, here they come
... Collins, seven seconds to go in the game ...Collins got
pushed ... falls down ... Chalmers shoots ... OHHHHHHH

inbounding ... a half court shot ... no good! Overtime,
overtime!”

Davis takes a deep breath and clears his throat as he searches
for the words to convey the reason why he loves what he does.

“Even today, people will come up to me and say, ‘You don’t
know me but I really feel like I know you. And that is about
the biggest compliment you could possibly receive — to have
someone feel like they know you because they listened to you
on the radio” W
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[Lets have a
heart to heart.

“By understanding the risks and symptoms
of heart disease in women, our mothers,
sisters, daughters and friends are taking the
first step toward improved heart health and
better quality of life.”

- Elizabeth Guastello, MD and Christina Salazar, MD
Board-certified Cardiologists at LMH

Heart disease is the number one killer of women
in America. Nine out of 10 women are at risk, but
few see it as their greatest health threat. Lawrence
Memorial Hospital is working to change all that
with Take Heart:Women’s Cardiac Care.

Take Heart offers three heart risk assessments
tailored specifically for women. Each assessment
includes lab work and body measurements that

help identify your potential risks for heart disease.

Have a heart to heart with your primary provider
or call 785-841-3636 to schedule your
Take Heart assessment today.

% Cardiovascular Specialists of Lawrence

Affiliated with Lawrence Memorial Hospital

your Take Heart
assessment today. 785-841-3636 * www.Imh.org/takeheart





