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Midco is now offering new technology that expands its in-home Wi-Fi coverage,

e give customers more control over their systems, increase security
and enhance the customer-service experience.

by Darin White
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Technology is an ever-changing’and develop-
ing tool that has the potential to change how
we work, play, provide philanthropy—almost
every facet of our lives. Bill Chatwell, vice pres-
ident of product engineering at Midco, says
that while it is a technology-driven company,

“Midco is in the business of connectivity.”

Connectivity goes above and beyond technol-
ogy, as it provides the ability for the customer
to use technology in more directed ways that
are customized to their needs. Midco has and
continues to offer internet and landline services,
and also video products, including for news and
sports.

Within the past year, Midco has rolled out a new
version of Midco Wi-Fi, which, as part of the con-
nectivity, goes way beyond the hardware com-
ponents with new technology brought to the
market. New hardware elements allow for ex-
panding Wi-Fi coverage, and “pods” that boost
this coverage are available. Up to a total of six
pods, which “continually adjust to home usage,
topography and neighborhood activity to deliver
in-home performance beyond the capabilities of
standard ... systems,” according to the Midco
website, can be installed per system.

New cloud-based software components are also
pivotal and drive the hardware, and it features
intelligence that gives the consumer control of
his or her network. It allows for more security
and greater parental controls, including block-
ing content/websites, self-monitoring and more.
This new system also has enabled customer
support to provide even more understanding
and help, allowing for troubleshooting issues
that arise with the ability to see what the cus-
tomer sees in real time.

While speed was a major issue previously, it
is not as important now, as speed has become
more universal. The conversation focuses now
more on quality, reliability and consistency
throughout the space. Chatwell describes con-
sistency as delivering data with lower latency
(less delay) and lower jitter (less timing de-
viation). He says that currently, pods are avail-
able in different versions, with new and even
more capable products being developed and
coming to market in the next year and a half.

Midco TV has had a number of recent changes
and updates, as well, which rolled out to Law-
rence in October 2021. The major change was
from an RF- based (radio frequency, fixed co-
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Bill Chatwell, Vice Presidnet of
Product Engineering at Midco.
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~axial cable) deli\(_er\yL.to IP (Internet Protocol).

This is the same type of delivery as Hulu,
Netflix, YbuTube, etc. Tl;EZSe?:top box, which
used to be a larger box thaf'was limited to a
location where the coaxial cable was located,
is now much smaller and more powerful, and
has more flexibility. It is easy for consumers
to install themselves. The set-top box’s DVR
storage “cloud-enabled” in a Midco data cen-
ter and is based on an Android TV operating
system. A new feature allows you to go back
in time three days on many channels, even
if you didn’t record a program, to watch it.
Another excellent feature is the set-top box
aggregates all content, so you can search
for a title, and it will check across all of your
TV channels, Netflix or any other OTT video
application connected to the service. All is
available through the set-top box or on the
Midco TV mobile app.

It is a constant challenge to keep up with custom-
ers’ needs and applications, and in Chatwell’s
view, “[it is] a privilege to serve the community.”
This helps Midco stay up-to-date on technology
and the ever-changing landscape of media ser-
vice, as well as the connectivity it provides. While
we can’t see into the future—what new technol-
ogy or systems will be invented, and in what way
these connections will help us—it is nice to know
we can build upon our strong foundations of in-
novation that brought us to this point. A
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Joint replacement specialists
keep you moving.

Whatever your goals are for staying active, they comprehensive approach to joint health, four
certainly don't involve persistent joint pain - or of our nine physicians have elite training and

a long drive to see a joint specialist. At LMH extensive experience in joint replacement surgery,
Health OrthoKansas, we'll relieve you of both. delivering the latest technigues, technologies and
As the area’s only orthopedic center offering a expertise right to you.

Choose the orthopedic team that will keep you driving toward your goals,
not toward out-of-town care: or

- OrthoKansas

LMH Health

A partner for lifelong health






